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Profile
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Das hat Stil!

FRAUEN IN 
DESIGN UND KULTUR  

Nicht laut, sondern 
souverän, erfolgreich 

und selbstbewusst

LANGEWEILE  
IM SCHLAFZIMMER?

Tipps und Ideen für 
einen frischen LookFORMAT / PRICE

230 mm width x 297 mm height. Price 
per issue: 10,80 Euro. Subscription: 
(Germany) 43,- Euro, (EU) 68,- Euro

PUBLISHER

Winkler Medien Verlag GmbH
Ismaninger Straße 63
81675 München 
Germany
Phone: 	 +49 89 - 29 00 11-0
E-mail: 	 info@winkler-online.de

DISTRIBUTION

DECO HOME is distributed
to national and international

newsdealers (www.mzv.de) and sent
by post to all subscribers. E-paper issues
are available via iKiosk (www.ikiosk.de)

and United Kiosk (www.united-kiosk.de).  
Additionally, DECO HOME can be read
on the digital magazine platform Readly

(https://de.readly.com, see page 18
for more information).

Across these distribution channels DECO HOME  
reaches 47.356 readers* (without Readly)

62.283 readers (including Readly).
DECO HOME reaches an average of 

over 2.2 readers per issue.

ONLINE / SOCIAL MEDIA
www.decohome.de
www.deco.de  
www.winkler-online.de/deco 

 @decohomemag
 @decohomemag
 @decomagazin

DECO HOME  
The magazine for decorative living and design

SHORT PROFILE

From 2026 onwards, DECO HOME will be published 
in four major seasonal editions and the DECO GUIDE 
– a guarantee of high-quality interior design journalism 
beyond the mainstream. Each edition offers an exclusive 
environment for strong brand presence, with high-quality 
design and long-term visibility in the market. Our readers 
can expect a unique mix of exclusive home stories, inter-
national trade fair highlights, carefully curated feature 
articles, design icons and inspiring travel tips. We provide 
inspiration for interior and lifestyle enthusiasts four times 
a year, Four Seasons, each issue with a different thema-
tic focus. In addition, www.decohome.de offers the latest 
trends, online features and exclusive content related to 
the magazine‘s topics. Our newsletter brings the world 
of DECO HOME regularly and directly to the inboxes 
of a highly engaged readership.
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Contacts and info 

CONTACTS
Klaus Winkler
E-mail: klaus.winkler@winkler-online.de
Phone: +49 89 - 29 00 11-22

Interior & Living Brands 
Melanie Villard
E-mail: melanievillard@outlook.com
Phone: +33 9 - 75 79 27 43

Consumer & Corporate Brands
KRAEMERmedia CONSULTING
Thierry Kraemer
E-mail: thierry.kraemer@kraemermediaconsulting.de
Phone: +49 - 174 63 79 838

TOP-Adressen & DECO GUIDE
Sabine Kochan
E-mail: sabine.kochan@winkler-online.de
Phone: +49 89 - 29 00 11-12

BANK ACCOUNT

Winkler Medien Verlag GmbH
HypoVereinsbank München
IBAN: DE44 7002 0270 0002 7276 68
SWIFT (BIC): HYVEDEMMXXX

VAT

Prices in Germany are subject to the applicable
value added taxes
VAT Reg. No.: DE 184 172 896
Tax number: 143/192/80295

TERMS OF PAYMENT

A 2% discount for advance payment, net for
payments within seven days of the invoice date.
Discounts do not apply to production costs
and promotions / advertorials.

TERMS OF BUSINESS

Our general terms and conditions for advertising and
third-party supplements in magazines (“Allgemeine
Geschäftsbedingungen für Anzeigen und Fremdbeilagen in
Zeitschriften”) shall apply. You can download these terms 
as a PDF file from our website: www.winkler-online.de/agb
Jurisdiction: Munich
The publisher ensures that every client is treated equally
and that no client is offered more favourable prices for the
same terms.



5

PRINTING PROCESS

Scroll offset, 70 grid screen

FILES

PDF/X-3 compatible with Acrobat 4.0 (PDF 1.3)
All images and graphics must be provided in the
CMYK colour model. Fonts must be embedded.
Colour profile: ISO Coated v2 300 % (ECI),
max. colour application is 300 %

COLOUR PROOFS

For a flawless copy of your advert, we need a colour proof or a
print from another publication. If neither has been provided to
us by the deadline for receipt of print materials, we cannot accept
any responsibility for the correct appearance. There may be
irregular colour gradients in the print reproduction where there
are dark or black areas of full-tone colour. Providing us with a
colour proof can reduce the likelihood of this. If requested, we
will be happy to provide a proof in return for a small fee
covering the cost.

DATA SUBMISSION / DELIVERY

Please send all the data for the advert to: 
anzeigen@winkler-online.de 
Winkler Medien Verlag GmbH 
Mrs. Sabine Huber 
Ismaninger Straße 63, D-81675 Munich

SCHEDULE

Winter

Spring

Summer

Fall 

Winter

Spring

DECO GUIDE		

FIRST DAY
OF SALE

07/11/2025

13/02/2026

08/05/2026

28/08/2026

06/11/2026

19/02/2027

06/11/2026

DEADLINE FOR AD
SUBMISSION AND
CANCELLATIONS

06/10/2025

16/01/2026

10/04/2026

24/07/2026

09/10/2026

22/01/2027

09/10/2026

DEADLINE
FOR PRINT
MATERIALS

10/10/2025

23/01/2026

17/04/2026

31/07/2026

16/10/2026

29/01/2027

16/10/2026

EDITORIAL
DEADLINE-

September

December

March

June

September

December

September

ISSUE

5/2025

1/2026

2/2026

3/2026

4/2026

1/2027

NO.

150

151

152

153

154

155

No. 19

Technical specifications  
and publication  

schedule
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1/2 page  
horizontal
bleed off
w 230 x h 145*

6.700,- Euro

1/2 page  
vertical
bleed off
w 112 x h 297*

6.700,- Euro

1/3 page
horizontal
bleed off
w 230 x h 99*

5.200,- Euro

1/3 page 
vertical
bleed off
w 74 x h 297*

5.200,- Euro

Double page
(2 x 1/1 page across gutter)
bleed off
width 460 x height 297 mm*

18.525,- Euro

1/1 page
bleed off
w 230 x h 297 *

9.750,- Euro

*TRIM 

3 mm per border 

PLACEMENT

A surcharge of 10 % of the advertising 
rate will be applied for preferential 
placements in the inside section of the 
magazine and for the 2nd and 4th cover 
pages. Fixed placements require written 
confirmation from the publisher.

Rates
and

formates

FORMAT

1/1

1/2

1/3

1/1 page advertorial

1/2 page advertorial

TYPE AREA  
VERTICAL

w 208 x h 277

w 92 x h 277

w 68 x h 277

w 208 x h 277

w 92 x h 277

TYPE AREA 
HORIZONTAL

w 208 x h 134

w 208 x h 88

w 208 x h 134

                                                    
PRICE 

9.750,-	 Euro

6.700,-	 Euro

5.200,-	 Euro

6.850,-	 Euro

4.100,-	 Euro

VERTICAL 
BLEED OFF

w 230 x h 297

w 112 x h 297

w 74 x h 297

w 230 x h 297 

w 112 x h 297

HORIZONTAL
BLEED OFF

w 230 x h 145

w 230 x h 99

w 230 x h 145

CUSTOM COLOURS

Custom colours for all formats starting 
from 750,- Euro plus page price.

All prices excl. VAT 
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1/1 page 4c	 6.850,- Euro
1/2 page 4c	 4.100,- Euro 

This includes production costs of 
495,- Euro for concept, design and 
text, a colour-accurate proof and one 
correction proof. Each additional 
correction proof will be charged at 
150,- Euro.

ADVERTORIAL
Your story, beautifully presented

With a tailor-made advertorial, you 
can convey your brand message in 
the editorial look and feel of DECO 
HOME – credible, high-quality and 
inspiring. This form of advertising 
creates proximity, trust and maximum 
attention among a design-savvy target 
group. Ideal for product presentation, 
image building or as part of a cross-
media campaign.

ADVERTORIAL  
EVENT PAGE

Your event in the spotlight

Present your event in DECO 
HOME on our exclusive people 

page at the back of the magazine, 
with high-quality design and eye-

catching visuals. Here we showcase 
your guests, your location and the 

special spirit of your event.

Advertorials 
- print -

ADVERTORIAL

Keep shining, 
keep smiling!
E s ist kein Geheimnis, dass Licht einen erheblichen Effekt 

auf die Stimmung eines Raumes und unser Wohl- 
befinden hat. Insbesondere, wenn die Tage draußen kürzer  
und damit drinnen wieder länger werden. Die Leuchten  
von DCW éditions erhellen nicht nur mit ihrem Schein unsere 
Stimmung, sondern auch durch ihr ausgeklügeltes Design. 
Bekannt für die Neuauflage der ikonischen Arbeitsleuchte 
„Lampe Gras“ oder Bernard Schottlanders „Mantis“, umfasst 
das Sortiment des französischen Herstellers neben Re- 
Editio nen formschöne Modelle zeitgenössischer Gestalter.  
Tipp zur Weihnachtszeit: die „Cordless Collection“ – eine  
Reihe kleiner, tragbarer Leuchten – zwischen Zweigen auf der 
Fensterbank funkeln lassen. Oder das Lieblingsmodell an den 
Lieblingsmenschen verschenken! www.dcw-editions.fr

LINKS UND UNTEN: 
Wie Lichtjuwelen 

wirken die Leuchten der 
„Cordless Collection“ im 

Raum. GANZ UNTEN: 
Mit zwei Dimmern, einer  
für die Farbtemperatur  

und einer für die 
Helligkeit, passt sich 

Tischleuchte „Yasuke“ 
jeder Stimmung an. 

RECHTS: „Eine weiche 
Skulptur, aus der das 

innere Licht hervortritt. 
Belle de jour, Belle  

de nuit, La Lampe B“, 
sagt Thierry Dreyfus 
über seinen Entwurf

ADVERTORIAL

Luxus ist vor allem eine Frage feinster Materialien und Verarbei-
tung. Der britische Bettenhersteller Vispring fertigt seit 1901 

Unikate in aufwendiger Handarbeit, die ihren Besitzern einen Ort 
zum Träumen garantieren. Neu im Programm ist „Victoria“: Die Ma-
tratze aus handgesteckten Taschenfedern ist umhüllt von zertifi-
zierter britischer Fleecewolle, Baumwolle und Pferdehaar, das für 
eine unvergleichliche Sprungkraft sowie optimale Luftzirkulation 
sorgt. Na dann, gute Nacht!

Vispring, www.vispring.com/de-eu 

Gut schlafen hat 
hier Tradition

Promotion

Oben: Seit mehr als einem Jahrhundert fertigt Vispring betten nach traditionellen 
Handwerkstechniken – das Design bleibt dabei immer auf der Höhe der Zeit

Das neue limitierte Modell 
„Victoria“ fügt sich perfekt in jedes 

zeitgenössische Ambiente

DECO_Promo ViSpringcpbh.indd   1 02.10.17   10:47

sample 1/1 page advertorial

sample 1/2 page advertorial

DECO HOME–EVENT  

Showcase your brand or new collection 
in cooperation with DECO HOME 
and benefit from our network. A DECO 
HOME event includes the design of a 
personalised invitation mailing, 
distribution to our curated mailing 
list and exclusive publication of your 
event in DECO HOME.  
Starting at 6.800,- Euro. 



Inserts, supplements, 
& Top-Adressen

SUPPLEMENTS / BOUND INSERTS

Price per thousand:
2-page 275,- Euro  |  4-page 350,- Euro  |  
8-page 550,- Euro
Formats: 230 x 297 mm plus 3 mm trim on each page  
(please always send sample).

LOOSE INSERTS

Price per thousand:
up to 25 g 250,- Euro | up to 50 g 350,- Euro  
Minimum run size is 20,000.
(Split-run surcharge of 800,- Euro).  
Including subscription print run of 3.800 copies (I/25).
Formats up to 222 x 294 mm (sample required).
Position cannot be reserved.

TOP-ADRESSEN

Advertise with a picture and short text in our exclusive 
directory of experts and manufacturers. Price per issue 
495,- Euro based on an annual placement.   

8
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Discounts
DISCOUNTS

For the purchase of multiple advertisements within a financial 
year the following discounts are available:
	 5 % 	 for 2 adverts
	 10 % 	 for 3 adverts
	 15 % 	 for 4 adverts

AGENCY COMMISSIONS

Advertising agencies receive a 15% commission on the net
price for adverts. Advertorials and digital campaigns are
excluded from the agency commission. 

NO DISCOUNTS

For special colour, inserts, advertorials, supplements, digital
campaigns or other surcharges.
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WWW.DECOHOME.DE
Page views: 94.908 / month 
(August 2025 / Source: Statify)    
Home reports, advice from interior 
design experts and additional content 
complementing the print magazine: 
Through our website, we reach and 
expand the DECO HOME readership 
every day. Let us develop a bespoke con-
cept for your digital communication. 

WWW.DECO.DE
On the online platform deco.de, 
with 14 million page views annually, 
we present curated home decor ideas 
and the addresses of top interior design 
professionals. Place your advertisement 
where inspiration, purchasing decisions 
and exclusive contacts come together.

Digital  
Advertising
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BANNER RATES

Spread your advertising message for a month as 
a banner on our homepage with a link to a URL 
of your choice. 

Leaderboard large	 1.050,- Euro*
Leaderboard	 850,- Euro*
Sidebar 	 690,- Euro*

*The rate applies per month. The banner
(GIFs are also possible) will be created by 
the client. Banner design can be booked
for an extra 300,- Euro.

Digital Advertising
decohome.de

Banner Leaderboard
728 x 90 px

Banner Sidebar
300 x 250 px

Banner Leaderboard large
970 x 90  px
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RATE CARD NEWSLETTER / DECOHOME.DE 

AD PACKAGE

Advertorial Package

Banner Design Newsletter
(with a booked advertorial)

Banner Design Newsletter
(without a booked advertorial)

Newsletter Exklusive Package

ADVERTORIAL

•

/

/

•

NEWSLETTER

•

•

•

•

SOCIAL MEDIA

•

/

/

•

PREIS

1.750,- 	Euro

	 275,-	 Euro

	 495,- 	Euro

4.500,- 	Euro

Newsletter
decohome.de

NEWSLETTER
Audience: 17 Tsd.
Open-Rate: ø 49,8 %  
 
Regularly, we send out home decor  
ideas and furnishing tips relevant to our 
target group. When you book an adver-
torial, you automatically receive a single 
placement in the newsletter. Banner 
integrations with links to your website 
are also possible. 

EXCLUSIVE PACKAGE
Your brand in the spotlight!  

Present your content in an exclusive 
newsletter with the look and feel of 
DECO HOME. Based on a customised 
online article, you can reach 17,000 
design-savvy newsletter subscribers 
(average open rate: 49.8%). Plus: social 
media push and unlimited placement of 
the article on www.decohome.de. 
Price: 4.500,- Euro

ADVERTORIAL PACKAGE
Collection presentation, company 
profile, competition: our editors create 
tailor-made native content for your 
brand/product in the form of an online 
article, which is published for an unli-
mited period on www.decohome.de and 
placed once in the newsletter, including 
social media promotion.  
Price: 1.750,- Euro
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Social Media

INSTAGRAM

28k followers
The most popular channel for 
inspiration and purchasing decisions: 
we present your product to our 
interactive community as a feed  
post, reel or story ad.
Story Read / Reel: 630,- Euro*
Feed post: 750,- Euro*  
Combined price: 950,- Euro*

PINTEREST

ø 572k monthly views
We place your products and 
images on our high-reach  
pinboards. 

Price: bookable only along
with an advertorial

FACEBOOK

19k followers
Shares, likes, links: Let us spread
the word about your company,
online shop, news and events on
our Facebook page.

Feed post: 525,- Euro*

All prices excl. VAT.

*Social
media bookings

come with a mone- 
tary push worth 

50 Euro. A higher 
amount can be booked 
upon request + 20%

commission.
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B E R N D  G R U B E R 
K I T Z B Ü H E L

Creative Director  
Philipp Hoflehner erklärt, 
wie man japanische und 
skandinavische Einflüsse 

harmonisch vereint

Rund sechs 
Meter hoch ist der 
Wohnraum der 
Münchner Villa. 
Die Schränke  
aus astfreier Eiche 
schaffen optisch 
Ruhe und Wärme

JAPAN MEETS SKANDINAVIEN 
Diesen Look bezeichnet man als Japandi-Style. 
Er kombiniert asiatisches und nordisches Design, 
indem er die schlichte Eleganz und Funktionalität 
beider Stile vereint. Charakteristisch sind Natur-
materialien zu sanften Formen und Farben.
KLAR, ABER NICHT KÜHL 
Räume reduziert zu gestalten, ohne dass sie karg 
wirken, ist eine Kunst. In dieser Münchner Villa 
gelingt das mit Materialien wie einem optisch sehr 
ruhigen Naturstein oder astfreier Eiche. „Vor  
allem aber durch die Balance dieser Materialien", 
betont Creative Director Philipp Hoflehner.
ALLES AN SEINEM PLATZ
Ganz maßgeblich trägt auch Ordnung zum 
minimalistisch angelegten Konzept bei. „Es  
ist wichtig, an den richtigen Stellen intelligenten  
Stauraum zu schaffen, damit die Dinge des  
Lebens ihren Platz haben“, sagt Hoflehner. „Das 
sorgt für eine beruhigte Atmosphäre, ohne sich  
im Alltag einschränken zu müssen."

1 Von außen: 
eine klassisch- 
elegante Villa 
in München-
Bogenhausen. 
2 Creative 
Director Philipp 
Hoflehner.  
3 Die maßgefer-
tigte Küche von 
Bernd Gruber 
setzt auf glattes  
Eichenholz  
und dunkle 
Akzente wie den 
Esstisch von  
Time and Style 
mit Stühlen  
von B&B Italia.  
4 Schlichte Holz-
Accessoires

3 9
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DECO GUIDE

SHORT PROFILE
The successful and discerning home furnishing 
guide is aimed at consumers in Germany, Austria 
and Switzerland. Here you will find exclusive 
addresses of decorators, interior designers and 
specialised furniture shops.

SALES

DECO GUIDE is published on November 6th, 2026 
as a supplement to the DECO HOME winter edition. 
In addition, the magazine will be available at 
specialist retailers with interior design addresses.

ADVERT RATE

1/1 page 4c	 2.850,- Euro

POCKET  FORMAT

w 147 mm x h 209 mm  
+ 3 mm trim.

MORE INFORMATION

You can find detailed information about
the concept on our website
www.winkler-online.de/decoguide and 
browse the latest DECO GUIDE.

221
TOP-

ADRESSEN
in Deutschland
und Österreich

Mehr Freude 
am Wohnen

Ein Plädoyer für die professionelle Einrichtungsberatung 

www.deco.de
2026

Published with  
the winter edition 
of DECO HOME 
on November 6th, 

2026
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WWW.DECO.DE

At www.deco.de, the online 
platform of our DECO 
GUIDE, we show curated
ideas and brand products for
every living situation and
connect them with the
matching interior design
professionals. With over 6,500
home ideas and 500 addresses
of furnishing professionals,
deco.de is a valuable and
successful service platform for end consumers.  
deco.de records over 14 million page impressions per year.

BRAND 
PRESENTATION

Prominent presentation of 
your brand with text, address 
and logo, as well as a link to 
the interior design professio-
nals. Includes the integration 
of six interior design ideas 
from your company and a 
1/1 4-c advertisement in the 
DECO GUIDE.

BANNER

The brand entry includes an automatically
generated advertising banner on the homepage,
which rotates with other banners.

RATE

2.850,- Euro excl. VAT
with a running period of one year.

DECO.DE
Brand listing
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Premium Banner Leaderboard
720 x 200 px

BANNER RATES

Place your advertising message as a banner on 
our homepage for one month with a link to a 
URL of your choice.  

Premium Banner Leaderboard	850,- Euro*
Magnum Banner Sidebar 	 1.050,- Euro*

*The price is per month. The creation 
of the banner (GIFs are also possible) is carried 
out by the client. It is possible to have the 
banner designed for 300,- Euro.    

DECO.DE 
Banner

Magnum Banner Sidebar
600 x 1200 px
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NEWSLETTER

Advertorial package (advertorial, newsletter, social media)

Banner DECO HOME Newsletter (with advertorial booking) (1200 x 600 px)

Banner DECO HOME Newsletter (without advert. booking) (1200 x 600 px)

Exclusive package (advertorial, exclusive newsletter, social media)

BANNER

Banner Leaderboard large (970 x 90 px)

Banner Leaderboard (728 x 90 px)

Banner Sidebar (300 x 250 px)

SOCIAL MEDIA

Instagram – story 

Instagram – feed post 

Instagram – story and feed post 

Pinterest 			    can only be booked in connection with an advertorial

Brand listing (portrait, logo, address, 6 product photos,
automated banner, connection to retailers) – period: 1 year,
plus 1/1 4-c ad in DECO GUIDE

Magnum Banner Sidebar	

Premium Banner Leaderboard

OUR DIGITAL COMMUNICATION CHANNELS

DECOHOME.DE

DECO.DE

Rate card  
- online -

Rates plus VAT / *price per month

	 1.750,- Euro

	 275,- Euro

	 495,- Euro

	 4.500,- Euro

	 1.050,- Euro*

	 850,- Euro*

	 690,- Euro*

	

	 630,- Euro

	 750,- Euro

	 950,- Euro

	

	 2.850,- Euro

	 1.050,- Euro

	 850,- Euro
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Digital
edition

READLY.DE

Readly is an internet service that provides digital versions of 
print magazines via browser and app for a flat subscription 
fee of currently 14.99 Euro. It currently offers a total of over 
7,000 magazine titles, including around 1,000 magazines 
in German language. DECO HOME has been one of the first 
German home decor magazines to be represented on this 
platform since 2016.

Our DECO HOME issues reach an addi-
tional approx. 15.927 digital readers per 
issue. 

74.7% of our readers on Readly are 
women. The average age is 49.9 years. 
65.4% of digital users on Readly read 
more than 50% of the content. 

For each DECO HOME issue, the 
web addresses listed in it are clicked on 
thousands of times by our readers. 

For us and our advertising customers, this 
new digital distribution channel means 
an additional increase in reach that other 
home and lifestyle magazines do not offer. 

Our e-paper editions can also be 
purchased and subscribed to indepen-
dently of Readly via iKiosk, United 
Kiosk and Amazon.

w w w . d e c o h o m e . d e

S E P T E M B E R / O K T O B E R · N r . 4 / 2 0 2 5

Das hat Stil!

FRAUEN IN 
DESIGN UND KULTUR  

Nicht laut, sondern 
souverän, erfolgreich 

und selbstbewusst

LANGEWEILE  
IM SCHLAFZIMMER?

Tipps und Ideen für 
einen frischen Look
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MAY JUNE
JULY 

SUMMER
2026 / No. 152

Date of publication: 
08/05/2026 
Editorial deadline:  
March 2026

SUMMER 2026 

• Top theme: Let‘s head outside  
• SPECIAL: Outdoor furniture  

• TREND TOPIC: Summer 
• FOCUS TOPIC: Wall paints & wallpapers   

• Style: Barbecue 
• Fabrics: Delicate and summery 

 FEBRUARY 
MARCH

APRIL

SPRING
2026 / No. 151

Topics
2026

LIVING IN GERMANY

• Top theme: Made in Germany 
• SPECIAL: Trends 2026 
• TREND TOPIC: Carpet 
• FOCUS TOPIC: Porcelain 
• Style: Entrance Area
• Fabrics: Münchner Stoff Frühling 2026

Date of publication: 
13/02/2026

Editorial deadline:  
December 2025



BELLA ITALIA

• Top theme: Living in Italy   
• SPECIAL: Design 
• TREND TOPIC: Kitchen 
• FOCUS TOPIC: Fine Dining
• Style: Upholstery 
• Fabrics: Mix of patterns

WINTER
2026/27 / No. 154

NOVEMBER
DECEMBER

JANUARY 

20

Topics
2026

AUGUST
SEPTEMBER

OCTOBER

FALL
2026 / No. 153

Date of publication: 
06/11/2026 

Editorial deadline: 
September 2026221

TOP-
ADRESSEN

in Deutschland
und Österreich

Mehr Freude 
am Wohnen

Ein Plädoyer für die professionelle Einrichtungsberatung 

www.deco.de
2026

 CHRISTMAS

• Top theme: Festive decorations
• SPECIAL: Beds 
• TREND TOPIC: Christmas 
• FOCUS TOPIC: Wellness & Bathrooms 
• Style: Cosy living
• Fabrics: Highlights for winter

PLUS 
DECO GUIDE

The best 
furnishing

experts

Date of publication: 
28/08/2026 

Editorial deadline: 
June 2026
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Topics
2027

Date of publication: 
19/02/2027
Editorial deadline:  
December 2026

 FEBRUARY 
MARCH

APRIL

SPRING
2027 / No. 155

STYLE- AND LOOKBOOK 

• Top theme: Trends 2027  
• SPECIAL: Colours, patterns, materials
• TREND TOPIC: Reading 
• FOCUS TOPIC: Smart tools  
for every room 
• Style: Fashion meets interior 
• Fabrics: Münchner Stoff Frühling 2027
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READER SURVEY

The reader survey conducted in May 2024 once again highlights the
continued popularity of DECO HOME and the commitment of our
readership. With 1,121 readers taking part that is an increase of over 100 %
compared to the last survey (2021: 544). This confirms the relevance of our
magazine. Readers particularly appreciate new interior design ideas (68.13%),
the good selection of topics (60.53 %) and the great magazine design (35.40%)
of DECO HOME. The survey shows that 49.20 % of readers have a living space
of over 120 square metres, 30.78 % have a monthly net household income of 
roughly 5,000 euros and 46.52 % plan to invest in furnishing their home. These 
factors emphasise the high purchasing power and willingness to invest, which 
makes DECO HOME an ideal medium for advertisers who want to address a 
quality-conscious and affluent target group.

Reader
survey

Anyone planning a new home
will inform themselves. Magazines,
above all other media, enjoy the
greatest trust among their readers.
(Source: News Consumption in the UK 2021 Report) 

Owners invest in higher
quality interiors and more

frequently than tenants

Do you intend to invest 
in furnishings or to redecorate 

in the next twelve months?

How do you live?

Owned  
property

Rental Other

31,35 %

1,17 %

67,48 %

Yes No Not sure 
yet

22,59 %
31,08 %

46,52 %
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Reader survey

„One of the best
interior design magazines

on the market.“

The typical DECO HOME reader is female,
54 years old, lives on 133 square metres and
has a monthly net income of 4,817 Euro

The DECO
HOME

reader has an
average living

space of 133
square metres 

The average monthly
net household

income available
is 4,817 Euro.

This means that
our readers are
among the top

earners of German
interior design

magazine readers

Approximately how much living space do you have?

Up to
50 sqm

51-70 sqm 71-90 sqm 91-120
 sqm

121-160 
sqm

161-250 
sqm

over 
251 sqm

2,54 %
8,59 %

24,00 % 26,93 %
16,29%

8,20 %
13,46 %

Which age group do 
you belong to?

18 to 29 years 30 to 39 years
40 to 49 years 50 to 59 years

60 to 69 years 70 years and over

28,89%
16,51 %

35,89 %

8,93 %

2,30 %

7,68 %

Which of the following categories does your monthly 
net household income fall into?

6,37 %

15,74%

20,83 %

27,43 %

23,26 %

7,52 %

below Euro 1.500,-

Euro 1.501,- to Euro 2.500,-

Euro 2.501,- to Euro 3.500,-

Euro 3.501,- to Euro 5.000,-

Euro 5.001,- to Euro 10.000,-

over Euro 10.000,-
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What influences your choice of furnishings (fabrics, furniture, 
carpets, lights, etc.)? (Multiple answers possible)

89,66 %

9,21 %

69,83 %

30,36 %

23,21 %

12,59 %

55,17 %

32,80 %

8,18%

6,30 %

I have to like it

Trust in the seller

Well-known brand

Current trend

Fast delivery

Other influences

Quality

Good value for money

Good consultation

Sustainability

Furniture stores

Hotels/Restaurants

Magazines (interior and 
lifestyle magazines etc.)

Friends and family

Social Media (Instagram, 
Pinterest, etc.)

TV und Video Streaming

Blogs, Online magazines

KI (Chat GPT, etc.)

Other

Where do you find inspiration for new furnishing ideas?
(Multiple answers possible)

62,80 %

82,06 %

50,71 %

21,25 %

32,86 %

20,11 %

6,33 %

0,38 %

6,33 %

Personal 
preference 

and quality 
are more 
import-

ant than 
costs when 

buying new 
furniture

Reader 
survey

1st place  
for magazines  

– by a wide margin –  
as a source of 

information when 
searching for interior 

design ideas

„Your magazine
is colourful, varied

and fresh. It‘s a
pleasure to read.“
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Reader 
survey

The readers of DECO HOME
are looking for new interior design ideas,

high-quality furniture and exclusive brands,
which offers advertisers the opportunity to

promote their products in a suitable and
eye-catching environment.

(Figures in brackets are the values
from the 2021 survey)

2.2 people pick
up an issue
on average.
Overall, with
DECO HOME
we reach
62.283 readers
(including
digital
channels,
e.g. Readly)
per issue

„I find your articles really engaging.
There is something for everyone and you 
can discover many beautiful things.“ 

How many people read your DECO HOME?

Only me Two 
people

Three
people

Four
people

Five or 
more 

people

40,00 % 40,21 %

10,91 %
4,28% 4,60 %

Why do you read DECO HOME? 
(Multiple answers possible)

60,53% (51,83 %)

33,80% (37,21 %)

25,35% (19,86 %)

35,40 % (31,74 %)

27,06% (26,48 %)

31,23% (38,58 %)

1,60 % (2,05 %)

4,49 % (7,99 %)

7,81 % (7,99 %)

Good selection of topics

New interior design ideas

Appealing cover

Hotel and travel tips

Was recommended to me

Targeted search for 
furniture and fabrics

Because of the home stories

Magazine was a gift

Great magazine design

Other

68,13 % (69,41 %)
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When asked why
their home is
important to
them, 100 % of our
readers answered
for reasons of
comfort and
well-being and
95.6% said
because it is part
of their lifestyle.
(Multiple answers
were possible)

Reader survey

The older and
wealthier the
readers are, the
more they value
professional
interior design
advice

„The more appealing the cover page is,
the more I look forward to buying
your magazine. I often use it like a
coffee table book. Each issue is beautifully
designed and never boring.“

In your opinion, how important is 
professional furnishing advice?

Very important
Not sure
Important

Less important

How often do you read our 
print magazine?

34,22 % 

38,07 %

21,82 %

3,32 %

2,57 %

Often

Occasionally

Rarely

I  have a  
subscription

Other

2,92 %

16,01 %

36,35 %

45,29 %

What is your gender?

25,43%

73,90 %

0,77 %
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„Keep up the good work!
You clearly stand out from

other magazines.“

„Please keep it up.
You have a great sense for
things that appeal to
everyone. Always up to
date and on trend.“ 

Reader survey

The DECO HOME reader survey 2024 confirms the strong loyalty
and the high commitment level of our readership.
With a loyal, quality-conscious and willing-to-buy readership,
DECO HOME offers the ideal environment to present high-quality
products and brands to an audience with high purchasing power and
a willingness to invest. The increasing number of participants in the
survey (2024: 1,117 readers; 2021: 544 readers) demonstrates the
growing interest in our magazine. Use DECO HOME as a platform
for your advertising campaign today!

How often do you read our newsletter?

47,46 % 

38,18%

9,01 %

4,37 %

2,05 %

2,14 %

Regularly

When I find 
the time

Irregularly

Rarely

Never

I am not 
subscribed

How likely is it that 
you will buy a brand advertised in 

DECO HOME?

19,68 % 

50,91 %

6,74 %

20,21 %

2,46 %

Most likely

Likely

Unlikely

Not sure

Other



Contacts

WE LOOK FORWARD TO HEARING FROM YOU

Klaus Winkler
E-mail: klaus.winkler@winkler-online.de

Phone: +49 89 - 29 00 11-22

INTERIOR & LIVING BRANDS 
Melanie Villard

E-mail: melanievillard@outlook.com
Phone: +33 9 - 75 79 27 43

CONSUMER & CORPORATE BRANDS
KRAEMERMEDIA CONSULTING

Thierry Kraemer
E-mail: thierry.kraemer@kraemermediaconsulting.de

Phone: +49 - 174 63 79 838

TOP-ADRESSEN AND DECO GUIDE
Sabine Kochan

E-mail: sabine.kochan@winkler-online.de
Phone: +49 89 - 29 00 11-12




